GOOD VIBRATIONS:

10 California business locations
for Canadian companies

IMAGINE SITTING IN FRONT OF YOUR TELEVISION SET ONE COLD CANADIAN WINTER EVENING.
“BEVERLY H1Ls 902107 1S ON THE SCREEN. YOU ZAP THE REMOTE. “LA LAW" POPS UP. ZAP.
“BAYWATCH.” ZAP. “PREITY WOMAN.” ZAP. THE O.J. SIMPSON TRIAL. ZAP. “WALT DISNEY.”
Zap. “THE TONIGHT SHOW.” ZAP. “THE BEVERLY HILIBILLIES.” ZAP. “STREETS OF SAN
FRANCISCO.” ZAP. “ENTERTAINMENT TONIGHT.” ZAP. A BEACH BOYS VIDEO. ZAP.

It suddenly dawns on you. Like it or
not, much of what you see on televi-
sion is about California. The celebrities.
The fashion. The lifestyle.

You think to yourself, ‘Could I ever do
business there? Maybe, make an export
sale, arrange a marketing alliance, or set
up a branch office? It could be a lot of
fun. A real opportunity.’

‘Naaah,” you shrug. T'm a Canadian.
Canadians aren’t supposed to have fun.
We only do business in sub-zero tem-
peratures on frozen muskeg. That’s our
lot in life.”

This scene illustrates the attitude of
many Canadian executives. They think,
‘I could never do business in the
Golden State. It's too big. Too far. Too
chic. Out of my league.’

Not true. Fact is, California offers an
abundance of buying, selling, and
investing opportunitics for Canadian
businesspeople. Considerations: the
state has 900,000 business establish-
ments. Each one is a potential cus-
tomer, supplier or partner for Canadian
firms. The state has 31 million people.
That’s more buying power than the
entire Canadian market in an area about
the size of Newfoundland. Not bad.

So, shut off the TV and put down the
remote. What follows is an overview of
10 leading California markets: where
they are, what incentives they offer,
and what they need. It will put you in
the West Coast picture and show you
how to make your California business
dreams a reality.

ANAHEIM

1995 population: 2,709,000

Projected annval growth rate:

2.2 per cent

Economic profile: Contrary to popular
belief, Anaheim is not a suburb of Los
Angeles. It's a separate city and one of
the fastest growing centres in California.
Incentive programs: Anaheim’s
“Powerful Partnership for Business” pro-
vides customized economic develop-
ment support. It includes fast-track per-
mitting and financial assistance and sub-
sidies. The city's “Community
Development Program” offers subsidies
of up to 50 per cent of an employee’s
wages for up to six months to assist
with on-the-job training.

FRESNO
1995 population: 765,000
Projected annual growth rate:
2.6 per cent
Economic profile: Fresno is located in
the San Joaquin Valley, about halfway
between San Francisco and Los Angeles.
Agriculture is the foundation of the
economy: nearly 20 per cent of the
workforce is employed in the sector.
Incentive programs: Fresno is one of
five Urban Enterprise Zones designated
by the State of California. The zones
offer business tax credits, reduced
development fees and priority status
for bond and infrastructure financing.
Best sales prospects for Canadian
firms: Food processing equipment and
services, packaging machinery and
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plastics, agri-food consulting services,
transportation equipment, farm

machinery parts.

LOS ANGELES
1995 population: 9,684,000
Projected annual growth rate:
1.7 per cent
Economic profile: Los Angeles is the sec-
ond largest centre in the U.S. and a city
of enormous diversity and contrast. It
has one of the largest Hispanic popula-
tions in the U.S., 2 major Asian commu-
nity, and sizable populations from virtu-
ally every ethnic group in the world.
Incentive programs: Rebuild LA, a
non-profit organization established in
1992, encourages small companies to
establish operations in the inner city.
Best sales prospects for Canadian
firms: Urban transit equipment, com-
puter-aided-design software, electronic
information services, telecommunica-
tion equipment and services, measur-
ing and controlling instruments.

OAKLAND
1995 population: 2,273,000
Projected annual growth rate:
1.7 per cent
Economic profile: Oakland is a major
seaport and manufacturing centre.
Incentive programs: Oakland’s
Business Support Centre provides site
location services and local market
information. The Oakland Foreign
Trade Zone offers state and federal tax
incentives. The “Hire Oakland” pro-
gram offers employment assistance.
Best sales prospects for Canadian
firms: Material handling and equip-
ment, shipbuilding equipment and ser-
vices, packaging equipment and con-
tainers, military supplies, satellite com-
munications systems.

RIVERSIDE

1995 population: 3,446,000

Projected annual growth rate:

5.2 per cent

Economic profile: Riverside is locat-
ed on the Santa Ana River, 53 miles
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