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BE TO GEE Arguably the biggest consumers of exports around
the globe are government agencies which seek everything from mili-
tary aircraft for national defense departments to crayons for local
elementary schools. Accm:ding to the Canadian Commercial
Corporation, worldwide government procurement totalled $US 6 tril-

lion in 2002 or nearly 20 per cent of total world economic output. In

the coming decade, this already huge market is expected to swell

even more as governments at all levels the world over outsource .

more of their services and operations to business; privatize agencies
and corporations that were previously state owned and operated;
deregulate sectors once dominated by state enterprises or other
monopolies; and seek more public-private partnerships to build or
upgrade infrastructure. While the potential is huge, many compa-
nies—especially smaller operations or those new to exporting—are
often totally overwhelmed by the sheer size of the government pro-
curement market, and never take that first step. A solution is
B2GMarket at http://www.b2gplace.com/. Based in Vienna, Virginia, the
resource provides an online database of government procurement
information from around the world, although U.S. federal, state and
local governments are the main focus. A user can search for bid
opportunities, review purchasing histories of government agencies,
and even identify purchasing officers and sub-contractors for specific
government contracts. The procurement opportunities are divided
into some 50 categories ranging from plastics and rubber materials
to publications, signage products and security and safety services.
The cost to access the service is $40 Cdn a month, $400 Cdn a year,
although a one-week free trial is offered to new subscribers who
wish to test drive the database. Smartly designed and easy to use,
B2GMarket provides a non-intimidating way for virtually any
exporter to explore the vast government procurement market, and

identify specific opportunities that match their capabilities.
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