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Comparing Big Apples to Orange Counties

Searching for data on American cities and counties? Forget the library. The smart
way is to visit the County and City Data Book page on the Internet at
blip.//www.census gov/stat_abstract/ccdb.btml. Developed by the U.S. Census Bureatu,
the site provides key comparisons and rankings of 77 U.S. cities with 200,000 or
greater population, from New York City, New York (Pop: 7.3 million) to Mobile,
Alabama (Pop: 202,000). A goldmine of information, it includes statistics on a wide
variety of variables including land area, population growth, etbnic population
including Asians and Hispanics, bousebolds, crime rates, educational attainment and
enrolment, income, bousing values, public transportation; labor force, employment,
city taxes, daily temperature, and precipitation. The data are presented in easy-to-
read reports and tables that can be printed or saved onto your compiiter or diskette.
If you're still bungry for more numbers, the site links to the main U.S, Census Page at
ftps/fip.census.gov/puby. Here, you'll find a jauw-dropping galaxy of free information
on the United States ranging from foreign trade to agriculture to bousing, You could
spend weeks browsing through this one site alone and still not see everything, For
more information, contact the U.S. Census Bureau at 301/301-457-4100 (Tel.).
Puy (he priced. Taxes are reasonable. Energy is inexpensive. But what
about the people—your executives, managers, and shop-floor
workers? What will THEY cost you south of the border? How does it compare with
people costs in Canada? These brain-itchers were the focus of “Across the Border:
Comparing Compensation and Benefits in the US and Canada,” a recent report by
Hewitt Associates, a human resources consulting firm in Lincolnshire, lllinois. The con-
clusions: Compensation and benefit programs in the United States and Canada are simi-
lar in many respects, but there are key differences. Top executives in the United States
are paid significantly more than in Canada, and receive a higher proportion of their com-
pensation in variable pay such as annual bonuses that must be re-earned each year.
Americans generally pay a lower percentage of their gross income in taxes than do
Canadians. American employers tend to provide less time off to their employees: the
work week is longer, and paid vacations and holidays are shorter. In terms of cultural
differences, Americans tend to be more individualistic and less security-conscious than
Canadians. South of the border, firms take pride in being “lean and mean” whereas
Canadians place more emphasis on the “people” aspects of business. Hewitt's advice for
Canadian firms wishing to relocate to the U.S.: “Don't simply extend your current com-
pensation and benefit plans without investigating the complexities involved.” For more
information on the report, contact Hewitt Associates at 847/295-5000 (Tel.) or check
out its Website at htep://www.hewittassoc.com/index.shtml.

Okay, you've got your eye on a US. site. It's competitively

op0 Quick, off the top of your head: name the three
POSItlve OUIIOOk leading opportunities in your industry south of the
border. No luck? How about the five key chal-
lenges? Stumped? What about the latest technologies? If you're still scratching your head,
listen up—you've got some homework to do. As part of any relocation, researching the
U.S. business conditions in your own industry, along with those of your customers and
suppliers, is critical to understanding your new operating environment in the United
States. Where do you start? Easy. Get a copy of the “US Industrial Outlook”, the bible of
market researchers and industry analysts from Boston to Los Angeles. Written by the U.S.
Department of Commerce and updated annually, the Outlook provides overviews, analy-
ses, and projections for some 350 industries. The report includes international trade fore-
casts, environmental assessments, regulatory updates, and hundreds of datafilled tables
on shipments, employment, hourly earnings, and capital expenditures. Copies of the
Outlook may be ordered for about $40 (US) from the National Technology Information
Service at 703/487-4650 (Tel.). Ask for publication number PB94-107844. Back issucs
from 1993 and 1994 can also be viewed on the University of Louisville Internet site at
http://www.louisville.edu/groups/library-www/ekstrom/govpubs/subjects/
economy/outlook.html.
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